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Many corporations, media companies, foundations, celebrities and professionals are looking for a way to help. They can help by funding a program, donating and supplying equipment and materials, donating their time and the time of their employees, creating informational materials, participating in and sponsoring public service announcements, overseeing a group of teens for a local Teenangels chapter, making a cash donation, and providing creative assistance.

At the Whitehouse Conference on Missing and Exploited Children held on October 2, 2002 in Washington, Parry Aftab challenged corporate America and the media, as well as individuals , to make a difference. Set forth below are some of the opportunities that are available and need to be adopted. Some can be branded, or used to drive potential customers to retail outlets creating a win-win option for marketing departments and non-profits. Others do not contain logos or any marketing opportunities, but support community efforts and in some cases satisfy community involvement and contribution legal and industry requirements. Some are purely for the good of the program, with less emphasis on the sponsors. All are 501c3 nonprofit programs, under the US Internal Revenue Code. So, promote your business and help children at the same time, or just help children…the opportunities are out there. And we need your help.

More about WiredKids and Parry Aftab

WiredSafety is a family of sites and programs comprising the world's largest online safety and help group. It is a 501c-3 corporation, formed in the State of New York. With thousands of unpaid volunteers around the world, WiredSafety helps Internet users with any problems they encounter online. It's a Cyber911. Its WiredKids program and site was formed following Parry Aftab's appointment as the head of UNESCO's online safety project for the United States. WiredKids was designed initially to make sure that all children, no matter how much money they had, what color their skin or what accent they used, or whether they could walk or talk or could see, had access to a fun and educational Internet, safely. It quickly expanded to include teachers, parents and law enforcement who were concerned about online safety and privacy. (WiredSafety used to operate under the name Cyberangels, which Parry Aftab headed for four years. During her leadership, Cyberangels received the 1998 President's Service Award.)

Parry Aftab herself is an Internet privacy and security lawyer. Often called the Kids Internet Lawyer, Ms. Aftab has represented most leading web sites in complying with COPPA and children's privacy matters. She received the 2001 Internet Pioneer Award from Family PC Magazine, for her innovative work on online safety and responsible surfing. Ms. Aftab serves on the Home Office Task Force on Internet Crimes Against Children in the UK. (She is the only U.S. member of that task force.) Disney and Sesame Street have sought her advice on online safety campaigns. She and her work have been featured in all major publications in the US and Canada, as well as Europe and Asia. A copy of her C.V. is available by clicking here.

Opportunities:

Online Safety Video Project

Parry Aftab, Esq., Executive Director of WiredSafety.org's family of sites and programs, has written The Parent's Guide to Protecting Your Children in Cyberspace (McGraw-Hill, in US, Spanish, UK and Singapore versions) the leading book for parents on Internet safety, worldwide. But parents, while interested in their children's safety online, aren't taking the time or effort to read books on the subject. 

They will, however, take the time to watch a video answering their frequently-asked questions and will encourage their children to do the same. It is also essential that the safety message be delivered to children and teens in their own language. That's what our WiredKids Safe Surfing Video Series is all about. 

These videos are designed to be given away, without charge, both through online downloads and in off-line distribution. The videos should be made available to all schools and community and faith-based centers. It is hoped that computer manufacturers would provide them with newly purchased computers as well. They can also be bundled with software purchases, or provided as promotional items. Video rental facilities may make them available at a no cost rental to members of their community. As long as they are provided without charge to consumers, we are open to creative marketing ideas.

The initial project involves the production of six videos:

· What Parents Want to Know About Online Safety

· What Teens Want to Know About Online Safety

· WiredKids are Safe Surfers

· Online Sexual Predators

· Cybercrime Prevention for Law Enforcement

· Internet Risk Management for Schools

Additional videos are planned to deal with the specifics of online privacy, shopping online and security.

Who is supporting the project?

Each video will be given away without charge by local sponsors and community groups, and will be available for free download online. Microsoft, Lycos, AOL and Yahoo! have expressed interest in streaming the videos or making them available for download. It is anticipated that computer manufacturers will include the videos on CD format with all computer purchases, as well. In addition, cable networks will be approached to air the videos as public service content.

NEC Foundation provided the initial $35,000 funding for the project. 

Much of the production services have been donated.. Leading video production teams have volunteered their time and services in shooting and producing the videos. 

What makes the project special?

The videos are the first of their kind. While some efforts have been directed at providing information for parents, none have addressed children and teens themselves.

In addition, the videos will be accompanied by printable and downloadable interactive materials and lesson plans for teachers and additional information will be provided at companion web sites This information and the materials may be made available on sponsor's sites as well. Special events will be also be scheduled to coincide with the videos launch. 

Many celebrities, such as Al Roker, Judge Judy, Ricki Lake, and Naomi Judd and teen pop stars such as Justin Timberlake and Aaron Carter, will appear in the videos.

What will the videos contain?

In deciding what to address, we turned to the intended audiences themselves. We asked them to share their questions with us. Then we turned to the experts to answer them. But although we will be using experts such as Commissioner Thompson of the FTC, Ernie Allen of National Center for Missing and Exploited Children, the FBI and Ms. Aftab herself to respond to their questions, the real experts used in the videos are the children and teens themselves. Parents' questions are answered by their children when it comes to what kids do online. Teens will share their concerns with their parents online, as well as sharing their advice with younger children. And all will have their questions answered and feel more comfortable with the Internet and their family enjoying its wonders, safely, privately and responsibly.

The questions include:

· Is someone watching our e-mails? 

· How do you know when you can trust what a site has to say?

· How safe is it to use your credit cards online?

· What should you do if something bad happens online?

· What's the difference between careful parenting and spying on your children?

· How do predators operate online?

· What can we do about SPAM?

· How can I make sure my parents don't overreact if I share something with them about what really goes on online?

· How much information can I share online with others?

· Is my privacy protected online?

What is the sexual predator video about?

The Online Sexual Predators video is focused entirely on real stories, and teaching teens how to avoid being victimized. It is only 12 minutes long (the other videos run about 15-18 minutes each) and is produced for both parents and teens. It is done in a solution-based style, teaching teens and their parents what to watch for. Real victims have shared their advice with other teens. This video will be released first, to address the escalating concern over child abduction and safety. A trailer is expected to be previewed at the Washington D.C. WiredKids Summit scheduled to be held on October 15, 2002 at the US Senate Russell Building, which will include a congressional briefing on online safety matters given by specially trained teen volunteers.

The video contains real life stories, sometimes presented by the teens themselves, of the ways children and teens are lured into off-line meetings, the risks they take knowingly, how they are targeted by predators who try to encourage others to molest and harass the children and finally, the new extortion ploys used to blackmail children into posing for sexually explicit photos and videos, on the threat of death or rape. Once they are taught how predators function, it makes it much easier for them to avoid becoming preyed upon.

What about the UK pilot project?

The US video project is actually the second of the series of videos. The pilot project was produced in the UK in a joint project of the Media Trust, Newham Council (from East London) and Parry Aftab. The videos were shot in inner-city Newham, London, England. (Newham is part of the Wired-Up Communities project in the UK, where underprivileged and diverse communities are connected to broadband at home and in community centers.) The Newham Council funded the production of the UK videos. (WiredKids holds joint rights in the project videos and rough materials.)

Three videos were produced as part of this pilot project. They will launch in London during mid-November at a special congress of teens. One video involved children under the age of ten, another teens and the final one was a group of adults of all ages, including parents. 

In the children's video, the children met at a local gymnasium where they sat on mats with Parry Aftab. After having some fun with a surfboard and snorkel gear (rare accessories in East London), they chatted about the wonders and the dangers of the Internet. They also talked about privacy issues, scams, and unreliable content. At the end of this video children got up in front of the camera and each gave a safety tip. Lots of laughter and fun, and messages of online safety were all contained in this brief ten-minute video.

The second video was filmed in an Internet Café with teenagers from the community. Several shared their experiences with predators on the Internet. Some others shared stories about their friends' unpleasant encounters. The discussions were not all negative, though, and this gregarious group of teens chatted excitedly about the wonderful ways they can learn, study and have fun online.

The theme of the video became "chat…chat…chat!" after one of the teens responded with her favorite online activity. They also frankly discussed responsible behavior online, and how to teach teens to follow the rules. Some talked about setting up meetings off-line Others talked about shopping online and not knowing which sites they can trust. Most voiced thoughts never shared before. But, bottom line, the message was clear…the Internet is invaluable, fun and educational as long as you understand how to use it safely and responsibly.

The third video was shot in local East London apartments over cups of coffee and tea. The adults involved in this video discussed a myriad of topics that included using credit cards wisely, health sites, cyberdating, privacy protection, and how to use the Internet safely. They were especially concerned about the reliability of shopping sites and what recourse they had if something went wrong. Some were concerned about being able to tell the reliable health sites from the crackpot sites. All were very concerned about online privacy and trust. One widow also bravely shared her experience of being conned and cyberstalked. The youngest adult was 25, the oldest 86. Yet all had something great to share about the Internet. This video also raised challenging questions from people who are still holding out, unsure about how much they should trust the Internet.

When the first batch of videos were completed, Parry Aftab decided to take the best of what was already produced and modify it for worldwide use, adding other messages as well. She also wanted to make sure they children and teens would watch the videos and learn from them. So, she polled children and teens from various parts of the world for their questions. That's when the structure for the US videos was formalized. Providing answers to the questions they have…

What do we need?

Editing and production assistance

Travel support

Accessibility support (for hearing-impaired and visually-impaired)

Translation assistance

Graphic and animation assistance

Funding

Distribution

Celebrity endorsements and assistance

Media coverage

Network play

Off-line materials in support of project

Online interactive materials

Lesson plans for schools to coordinate with video campaign

Safe Surfing is Fun! Poster contest

The best way to teach children about private, safe and responsible surfing is from their peers. Children in three age groups will design their own online safety posters that celebrate the great things about the Internet. And children will judge them. The winning posters can then be distributed to schools, libraries and community access centers. They will have two forms of posters. One will be for off-line printing; the other for online use, as a animation. With the right media support, this can be conducted entirely online.

A simple idea, with minimal cost, maximum creativity and from the kids themselves.

What do we need?

Prizes

Legal expertise on online contests

Media support

Online promotion, especially at youth sites

Schools' and libraries' involvement

Faith-based groups and community groups involvement

Web site hosting and design

Donated design software applications for the children

Donated art supplies for children in lower income community centers

Retail or office supply store contributions of printing posters and shipping

Hosting award ceremonies

Sponsors for printing and distributing winning posters to community, schools and library access centers

Experts in the advertising industry to teach children about delivering a message (done on the site)

The Ad Council Public Service Campaign

Online safety, security and responsible surfing for children

The Ad Council is our national public service campaign organization. Formed during World War II, it is famous for its Smokey the Bear and McGruff campaigns, as well as so many others we all recognize and love. Most of the public service announcement campaigns we see are from the Ad Council. Every major media outlet, and every major advertising firm is part of the Ad Council, and its advisory board includes some of the leaders of industry, policy makers and the nonprofit communities.

The Ad Council has been trying to fund and launch an online safety campaign for three years. It has been conceptualized as a two to three year campaign, and is expected to require an annual contribution of between $500,000 and $1 million from its sponsor.

The campaign is intended to promote Internet use, parental involvement and education of the children themselves.

A leading advertisement agency is selected to design the campaign, donating their creative time and talent. Media outlets donate their space as well. Only the out of pocket expenses are covered, allowing the $1- 2 million funding to produce a multi-million dollar campaign.

Wired Kids had been approached by the Ad Council to spearhead this campaign, but had not been able to secure the necessary funding. This is a wonderful opportunity to help children enjoy the wonders of the Internet, safely.

What do we need?

Necessary funding from one or a group of foundations, industry members or governmental entities.

Media outlet donations

Collaboration with other leaders in the online safety space

The Ad Council to finally approve the project

Note: this is not a commercial/marketing opportunity, The sponsor's name will not be shown on the ads, as a matter of Ad Council policy.

Child Pornography Awareness and Prevention Campaigns:

"Behind Every Picture There's Pain"

Poster PDF file - 746KB: http://www.wiredkids.org/documents/behindeverypicture.pdf

Why? Between WiredSafety's Cyber911 Tipline and Kids in Danger team and National Center for Missing and Exploited Children's Cybertipline, more than 1,000 child pornography web sites are discovered each month. They display the rape and torture of children as young as a month old. We have to do something about this now…

The computer graphic loaded from the side (instead of from top to bottom, as most graphics do), starting with her blonde silky curls. As it continued to load, her shell-shaped ear came into focus, followed by her flushed cheek and her big blue eyes fringed with thick eyelashes that were almost white, they were so blonde. Her eyes were enlarged with surprise…."

He remembered thinking this was one of the most beautiful children he had ever seen. What he saw next explained why he has dedicated himself to protecting children from exploitation and molestation. This big, tough FBI agent and father of two had tears in his eyes as he described his first exposure to online child pornography. He went on, in hushed tones, as the rest of us listened carefully. "Her eyes were enlarged. They displayed her surprise, pain and shock, as she was forced to perform oral sex on an adult male, who had just ejaculated all over her face."

This kind of conversation happens whenever child pornography investigators and anti-child exploitation experts get together. Each describes the one image that touched them the most deeply --the one that changed their lives. And anyone working in this field has one. They may have seen thousand of images, but one especially touches their heart and soul. For Parry Aftab, our Executive Director, it was an image of a little three-year-old girl.

Within three days of agreeing to run our safety group (under its former name) for two weeks until someone could be found to take it over, Parry received a tip from one of our site visitors. The tip indicated that child pornography was being hosted at a site, and included the URL for the site. The person asked Parry to shut the site down, and put the people behind it into jail.

What happened next changed the world of online safety as well as Parry's life forever. Although Parry was a recognized expert on child pornography laws and cybercrimes in general, she has never actually seen child pornography. Being able to describe the typical image and how to identify the age of the child being victimized is a far cry from being exposed to it first hand.

Parry clicked on the URL, and was taken to a site with names of graphic images. No photos or text appeared other than lists of images, with names like susan4.gif, betsy2.gif and tyler8.gif. Parry clicked on one of the hundreds image links in the directory. An image slowly opened, of a three and one-half year old child. It was a little brunette girl (barely older than a toddler) who was being graphically raped by an adult male. While all of her and his genitalia were clearly visible (aside from what was inserted into her tiny body), only her face was in the shot. His was hidden. When Parry describes the image, you can understand why this is "her image" the one she will never forget -- the one that motivates her every day.

"The cameraman had her facing the camera. A flash or special lighting was clearly being used and shone in her face and to illuminate the graphic rape," Parry recounts, having problems looking anyone in the face. She continued, "The little girl was not only being painfully molested, she was forced to bear the additional humiliation of being filmed at the same time. Unable to stop the rape, she did the only thing she could do to protect herself, she shut her eyes."

Parry explained, "When my children were much younger, they thought that by closing their eyes they would become invisible. They would stand in front of me, thinking that if they couldn't see me, I couldn't see them. 'Mommy, can you see me?' would be the game of the day, and we would all pretend that we couldn't. We would call out to them 'Where are you? We can't see you!' pretending to look everywhere for them. The game would end with lots of giggling, tickling, laughter and hugs." Parry looks away again with a deep sadness in her eyes. "This little girl's attempt to be invisible would end very differently."

At first, Parry resolved to find that little girl, and her friends in law enforcement helped. But once she began to look, she discovered how many other children were being molested and their molestations memorialized forever, online and off-line

Then, the resolve grew to help stomp our child molestation and child pornography online.

Each year thousands and thousands of children, girls and boys lose their innocence and much more because of the atrocities forced upon them by pedophiles. There are graphic pictures available of babies being molested at the age of one or two months. Infants not even old enough to sit up by themselves are being brutally raped or forced to perform oral sex on their molesters. Two, three, and four-year old children that are just beginning to discover life have that life ripped away in just one heartbeat. Grade school children lose their childhood in that same heartbeat. The pain doesn't go away. You can see it in their eyes.

Behind the Scenes: 

When a leading regional advertising agency. Korn & Hynes, reached out to Parry, wanting to help in some way, Parry issued a challenge to them. Could they design a public service ad campaign to raise public awareness about the horrors and volume of online child pornography? Could they help Parry educate people about how they could help ferret out the slime that are producing and publishing child pornography online?

Andy Korn and John Hynes did more than meet the challenge. They designed a campaign that is both touching and compelling. Making it real was even more of a challenge. Parry didn't want to use a stock photo of a child model. She believed that only a child model who was committed to helping other children should be used. Anything else, Parry believed, was exploiting yet another child. No matter how well-intentioned, Parry wanted this campaign to start off right.

John and Andy were able to get a leading child photographer, makeup artist and studio to donate their time and services. The search for the little girl for the ad took longer. But when everyone saw the little girl, and her big green eyes, we knew we had the face for our campaign. A six-year old girl from the New York suburbs was that face. Her mother and modeling agency were approached and the campaign explained in detail. The mother, anxious to help other less fortunate children, quickly agreed. When the little girl walked into the studio, with her pigtails and rosy cheeks, we knew that she would be a challenge to our makeup artist. He would have to turn that smile and secure and trusting face into one of fear and pain. Surprisingly, it only took a few minutes to do that. Less time than it takes for a child to be turned into the subject of child pornography. 

The photos were frighteningly real. Her tube top was rolled down less than an inch, so it would not appear in the shot. Still inches above her chest, the tube top concealed everything…but when they rolled it down, Parry had to leave the room. The memory of other little children being disrobed prior to being molested was too close to this.

Finding the balance between the horrors of child pornography and what people can handle when confronted with this reality was hard to do. We hope that we have managed to do that…find the balance and help stop this torture of children.

With Naomi Judd's help, we believe we can.

What do we need?

PSA spots in the print media and television, cable and online presentations

Media coverage

Sponsorship of off-line outreach presentations

Scripting and PSA production

Funding

Sponsorship of law enforcement training programs (delivered by Cyberlawenforcement.org)

Printing and distribution support

Poster development and distribution

